MetLife guide
to financial

wellbeing

Insights for your business

Every business wants to achieve financial wellbeing. It's about more than making a profit.
By putting financial wellbeing at the heart of your wellbeing culture, you can help create
and sustain a happy, loyal workforce.

In this Financial Wellbeing Guide, we provide expert insights on how to help your employees
improve their financial wellbeing, which makes sound financial sense for your business as well.

1. Where we are today

— The journey so far

Today, financial stress is one of the biggest issues facing both
employees and employers alike. But the good news is that awareness
is increasing about the importance of understanding and tackling the

key issues. In our recent study, 52% of employers said it was important
to them to help their employees with their financial wellbeing.!

Where you are now and where you want to be

The study by MetLife also showed that 36% of employees? say
they’ve been distracted at work because of financial worries. When

A your employees aren’t able to concentrate on giving 100%, they’re
less likely to be able to perform at their best. Start by taking a close
look at your business, in order to understand how your employees
feel right now and how you can help.

A MetLife



Staying on target together
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- Financial stress can affect turnover, and the cost of replacing
(Y an employee could be as much as 200% of their original salary.®
By offering the right benefits and support, you can get them back
on track and help your business go in the right direction.

Keep your employees motivated
When it comes to benefits, employees now look for much more than
a good salary. Today, 73% of employers# use a more rounded and

comprehensive benefits package as a way to differentiate their workplace
and attract talent.

2. Rethinking the ROI of financial
wellbeing benefits

The race is on

Today, competition for talent is fiercer than ever. Employees are
becoming more agile, so it’s important to ensure they feel valued.
One of the most effective ways to make your company stand out
is by offering financial wellbeing benefits tailored to the needs of
your employees.

A journey worth investing in

In recent research, it was shown that for every $1invested in financial
wellbeing programmes, employers can get as much as $3 in return.s

‘ So, not only is boosting financial wellbeing good for the individual
employese, it’s great for business.

in operating income over a 12-month period, compared to a 33%°
decrease in companies with disengaged employees. This clearly
demonstrates the link between employees who feel valued and the
overall health of the business. Ultimately, one of the best ways to
make sure employees are engaged is with great benefits that are
clearly communicated.

Accelerating profits
‘ r Organisations with engaged employees showed a 19% increase
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A step forward for your whole business

Engaging employees can benefit shareholders too. In businesses
with highly engaged employees, share prices rose by an average of
16% compared to an industry average of 6%.7

3. Using behavioural science to encourage
healthy financial habits
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Show them the way

Employees are often influenced by status quo bias, or the fear of
change.® By giving them the support they need and demonstrating
the benefits of healthy financial habits, you can help them see how
they could be financially healthier by making even small changes
to their lifestyle.

Easy choices for a smoother journey

Behavioural science tells us that the easier a choice is, the more
likely we are to make the right one.® So, when it comes to helping
employees improve their financial wellbeing, offering guidance and
support can be a real boost. If you offer benefits, such as financial
counselling or voluntary pension contributions, make this visible
and easy to take advantage of.

Make financial wellbeing your destination

As a business, you are more likely to reach your financial goals

if you share the journey with your employees. And they are more
likely to reach their destination with your guidance. By building your
business culture around support and communication, you can create
a stronger workforce.
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For more information on financial wellbeing,
visit metlife.co.uk/worksmart

This presentation has been provided to recipients for information only and has not been approved as a financial
promotion. Notwithstanding the foregoing, this presentation is only being provided to professional financial advisers.

This presentation does not constitute an offer or inducement to purchase or subscribe for securities in a product or fund.
The information in this presentation may not be complete and may be changed, modified or amended at any time and is
not intended to, and does not, constitute any representations and warranties of MetLife Europe d.a.c. The information
contained in this presentation is intended to provide general information only and does not take into account individual
objectives, financial situation or needs. An investor may not get back the amount invested. Past performance is no guide
to future performance. Investments in MetLife products are not like a bank or building society which accrue interest.

All reasonable care has been taken in relation to the preparation and collation of this presentation. Except for statutory
liability which may not be excluded, no member of MetLife accepts responsibility for any loss or damage resulting from
the use of or reliance on this presentation by any person. The information is taken from sources which are believed to
be accurate but no member of MetLife accepts any liability of any kind to any person who relies on the information
contained in it. The copyright of this presentation and any documents supplied with it and the information contained
therein is vested in MetLife. They should not be copied, reproduced or redistributed without prior consent.

Products and services are offered by MetLife Europe d.a.c. which is an affiliate of MetLife, Inc. and operates under the
“MetLife” brand.

MetLife Europe d.a.c. is a private company limited by shares and is registered in Ireland under company number 415123.
Registered office at 20 on Hatch, Lower Hatch Street, Dublin 2, Ireland. UK branch office at One Canada Square,
Canary Wharf, London E14 5AA. Branch registration number: BRO08866. MetLife Europe d.a.c. (trading as MetLife)
is authorised by the Central Bank of Ireland and subject to limited regulation by the Financial Conduct Authority and
Prudential Regulation Authority. Details about the extent of our regulation by the Financial Conduct Authority and
Prudential Regulation Authority are available from us on request. www.metlife.co.uk. 2496.1.MAY18
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